B Design Specialization in Fashion Communication Examination:          October 2014 Semester: VI (Repeater)
	Day & Date
	Semester
	Subject Name
	Time
	Code
	Max. Marks

	Saturday
18/10/2014
	VI (Repeater)
	Media Planning & Event Management
	02.30 PM
to

05.00 PM
	6204
	75


Note:  (  Attempt any 5 questions. All questions carry equal marks. (each 15 marks)

Q -1) What is Media Planning? Explain the elements required to contrast the media Reqiurements
OR

          What do you understand by Media Tactics?

Q -2) Explain Vendor sourcing and the format in which a vendor can be associated with a Company?
Q -3) What are the sources that affect of Media and entertainment planning?

Q -4) Discuss the plan to introduce a product range in the market using various forms of Media?
Q -5) Make a budget plan and entire elements of Events on venue for “A Musical concert” for the city crowd?
Q -6) Explain Event execution of a conference (of 5000 delegate) in your city, in detail.

Q -7) Discuss in detail the physical positioning of Advertisements in news-papers, magazines, radio with their advantages and disadvantages?

