B Design Specialization in Fashion Design Examination:          October 2014 Semester: V (Fresh & Repeater)
	Day & Date
	Semester
	Subject Name
	Time
	Code
	Max. Marks

	Saturday
18/10/2014
	V (Fresh & Repeater)
	Fashion Marketing & Merchandising – I 
	02.30 PM
to

05.00 PM
	5104
	--


           1.  Q.1 is compulsory.
           2.  Attempt any four questions from Q.2 to Q.7

Q.1 Define marketing and explain any 3 of the following
       a. Consumer markets.
       b. Needs, wants and demands.
       c. Product.
       d. Market and Prospects.
Q.2 Explain the process of marketing research and its importance.
Q.3 Differentiate between any 3 of the following
       a. Consumer and customer.
       b. Advertising and sales promotion.
       c. Public relation and publicity.
       d. Micro and macro environment.
Q.4 Explain the role of a merchandiser in planning and distribution process.

Q.5 Describe the process of creating an apparel line.

Q.6 Briefly explain the accelerating and retarding factors for fashion.

Q.7 Write short notes on any 3 of the following
       a. Classic.
       b. Fad.
       c. Proto type.
       d. CAD.

