B Design Specialization in Textile Design Examination:          October 2014 Semester: V
	Day & Date
	Semester
	Subject Name
	Time
	Code
	Max. Marks

	Wednesday
08/10/2014
	V 
	Marketing & Merchandising
	11.00 AM to
01.30 PM
	5407
	75


Instructions-

                1. Attempt any 5 questions out of 7.

                2. All questions carry equal marks


     1.  i) “Marketing includes all activities involved in the creation of place, time and possession  Utilities”, elaborate this statement.                                                               (7.5 Marks)
          ii) Differentiate between marketing & selling.                                              (7.5 Marks)
     2. What is marketing environment, also explain the factors affecting marketing environment? (15 Marks)
     3. Write short notes on any three:                                                             (5 Marks each)
            i)   Marketing information system
            ii)  Target market
            iii) Selling concept
            iv) Distribution channel

            v)  Factors influencing pricing policies
            vi) E- marketing
     4. Define all stages of product life cycle in detail with graph?                             (15 Marks)
‘OR’
Explain the following terms briefly branding, brand mark, brand name, trademark, tradename, patents and copy right
     5. i) Discuss segmentation based on the buyer attitudes, motivation, perception & preference.                                                                                                 (7.5 Marks)
         ii) Explain any ten fashion terms?
     6. What is fashion? Define cycles and its length?                                               (15 Marks)
     7. What is merchandising and what are the different roles of a export merchandiser?

